BLOG 2E – Social Media as a “Power Tool”
Engaging with your customers is easier than it has ever been through the power of social media.  The best part about it, is that it is free!  One of the best marketing tools and strategies is available to you for FREE!!  No, I am not kidding!  Social Media is absolutely one of the best ways to market your business and grow your brand and it does not cost you a penny.

Here are some of the key reasons why using social media is important for your business…

· Increasing your brand awareness – The vast majority of the population in your area are using social media.  This is where people go to find information and see what is going on.  If everyone else is using this space, you need to as well. You need to be seen and this is the best place to do that.
· Humanize your brand – If people see posts of golfers out playing your course and having a great time or if they see pictures of your course in great condition, this will trigger them to consider booking their next tee time with you.  Seeing is believing.  It gives you the opportunity to show potential customers the enjoyment of your current customers.  That will lead to business growth.

· Keeps you top of mind – Most people check their social media several times daily.  Keep your posts interesting and informative.  The more people see information from you the more likely they will think of you next time they go to book a tee time.

· Boosts your sales – Whether your presence gets people booking tee times with you or your posts are geared towards people spending money in your pro shop or restaurant, your sales will certainly grow with proper social media use.

· Opportunity to partner with influencers – Word of mouth is one of the best ways to get people to use your products and services.  You want to get people talking about your business.  Using local influencers (people who have a large social media following) can get more people seeing and learning about your business.  If local celebrities are using your business, that may help them make the decision to use your business as well.
· Customer Engagement – With traditional media, the communication is a one way street where you are giving your message to the customer with no way for them to communicate back to you.  Social Media is different.  Your customers or potential customers can reach out directly to you through social media, just as you can with them.  If you want your customers to stay engaged then you must be engaged and ensure you are active and respond to those that communicate with you.  If you do communicate with your customers in this way you are sure to see further support from them in the future.

· Customer Service – As social media continues to grow the expectation of your customers is that social media is an acceptable way of communication.  They expect you to communicate with them in this way just as they would via email or over the phone.  This simply needs to become part of how you communicate with your customers.
· Monitor Competition – It is always important to see what your competitors are doing.  Following your competitors on social media can help you do that.  You will see what they are doing for offers, merchandise launches and see what customers are saying about their experience with them.  All great information to know.

